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AGENDA (30 MINUTES)

- About SFA
- Examples of how we support apparel and textile 

brands and retailers
- Potential focus areas for collaboration moving 

forward (based on previous discussions)
- Q&A & Discussion
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STICA’s aim is to ensure that the Nordic region and Europe do more than their share to reduce their climate impacts in line 

with the 1.5°C warming pathway, while transforming their businesses and the industry – well before 2050.

SCANDINAVIAN TEXTILE INITIATIVE FOR CLIMATE ACTION
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STICA COMPANY SIGNATORIES
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STICA SIGNATORY REQUIREMENTS

- Set targets, measure, and report in 
accordance with STICA guidelines.

- Report progress on an annual basis (Scopes 1, 
2 and 3 according to the Greenhouse Gas 
Protocol).

- Make their targets and commitments public. 

- Submit updates on their Climate Action 
Transition Plans. 

- Share knowledge and insights with other 
companies and engage in joint projects where 
possible and practical.

- Support climate action at the industry level. 
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SFA LEARNING & INNOVATION NETWORK
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SHORT COURSES / ONLINE COURSES

Kickstarting Climate Action Kickstarting Biodiversity

Fundamentals On-line Program
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POSITION PAPERS, REPORTS, EVENTS
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POTENTIAL FOCUS AREAS?

ACTIVITY 1: Preparing Companies for EU Sustainable Textiles 
Legislation

ACTIVITY 2: Understanding the Sustainability Needs & 
Requirements from Brands and Retailers
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CURRENT & COMING LEGISLATION
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CURRENT & COMING LEGISLATION
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CURRENT & COMING LEGISLATION
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AIMS / OUTCOMES
The purpose of this work stream is to make company representatives aware of the sustainability focused 
legislation being developed by the EU for textile products and what it means for their business. More 
specific the goal is to:

- Provide an in-depth analysis of the legislative proposals published by the EU Commission and the 
timeline for enforcement.

- Explain in easy terms what the legislative proposals are about.
- Outline anticipated business impacts.
- Provide high level recommendations on how to prepare.
- Provide a discussion forum.

TARGET AUDIENCE(S)
CEOs, CFOs, business development managers and other company representative who need to know what 
sustainability requirements the EU is placing on the textile industry and need a forum to discuss how to 
prepare practically.

*The suggestions presented here are preliminary and are intended to stimulate discussion.

ACTIVITY 1: PREPARING FOR EU SUSTAINABLE TEXTILES LEGISLATION
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PRELIMINARY TOPICS
- Company Level Legislation: CSRD, CSDDD, Taxonomy
- Design & Production Level Legislation: Eco-design, Right to repair, Microplastics, Reach, Skin, PFAS
- Traceability: Digital Product Passport, Ban on forced labor, deforestation regulation.
- Transparency: Empowering consumers, Green claims, EU PEF, Labeling, EU Eco-label
- End of Life: Waste shipment, Waste Framework, Packaging, National EPR

POSSIBLE FORMAT(s)
This information can be delivered in the form of online webinars with facilitated discussion forums. During the 
webinar a presentation will be made on a specific legislative topic and then a facilitated discussion will take place 
to help the participants assess what the legislation means for their businesses. Webinars will be recorded and 
made availability on the knowledge management website.

ACTIVITY 1: PREPARING FOR EU SUSTAINABLE TEXTILES LEGISLATION

*The suggestions presented here are preliminary and are intended to stimulate discussion.
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AIMS / OUTCOMES
The purpose of this work stream is to help company representatives from the UNIDO project better understand and 
prepare for the sustainability performance requirements from brands and retailers. More specifically, the goal is to:

- Provide a forum for discussion between leading brands and retailers and potential suppliers to discuss 
expectations, needs, challenges and practical implications.

- Provide a means for tier 1-4 companies to learn specifically what brands have for specific environmental and 
social requirements.

- Outline anticipated business implications and opportunities.
- Provide case studies on good practice.

TARGET AUDIENCE(S)
All company representatives who need to know what sustainability performance requirements brands and retailers 
from Europe and North America.

ACTIVITY 2: UNDERSTANDING SUSTAINABILITY 
                   REQUIREMENTS FROM BRANDS & RETAILERS

*The suggestions presented here are preliminary and are intended to stimulate discussion.
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PRELIMINARY TOPICS
- Understanding the business case for supplier partners.
- Understand global standards and requirements from brands and retailers.
- Climate action goals and implications for suppliers.
- Biodiversity requirements and implications for suppliers.
- Labor and human rights requirements and implications for suppliers.
- Chemical management requirements and implication for suppliers (ZDHC?).
- Traceability requirements and their implications for suppliers.
- Making the economics work - better buying and equal partnership.
- Additional topics (TBD)

FORMAT(S)
This information will be delivered in the form webinars and discussions. During the webinars representatives from 
brands and retailers will be able to explain their needs regarding a specific topic and then a facilitated discussion will 
take place to help the participants assess what this means for their businesses. Webinars will be recorded when 
appropriate and made availability on the knowledge management website.

ACTIVITY 2: UNDERSTANDING SUSTAINABILITY 
                   REQUIREMENTS FROM BRANDS & RETAILERS

*The suggestions presented here are preliminary and are intended to stimulate discussion.



21

Q&A & NEXT STEPS

1. Do you have more questions about SFA?
2. What support do you need? What do you think about the general 

direciton of the proposals outlined here? How could we improve them?
3. Who are the primary target audiences? Outcomes? Preferred formats? 
4. Next steps? Survey and interviews?
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