SUSTAINABLE
FASHION ACADEMY



AGENDA (30 MINUTES)

- About SFA

- Examples of how we support apparel and textile
brands and retailers

- Potential focus areas for collaboration moving

forward (based on previous discussions)
- Q&A & Discussion
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" OUR MISSION

- Accelerating progress towards
science-based sustainability

s and the global

bility goals by

raging the power and

ence of the apparel and
es industry.



?ESEARCH & ANALYSIS

. We 1nitiate and commission
research projects that are used

g, . "
R e i
WiR B G o - ' - 2%
{ ;\ nore »
/| | L)1\ 7/
2% > 1 A AN VA rr
Sy .



INSPIRATION, EDUCATI?;N & TRAINING

medi
R@a MOTe %

?\\.—'



F A ! /m\*eétlﬁé.n; and' emure .
. écco ntal'ﬁhty ‘d%key 4

t




SCANDINAVIAN TEXTILE INITIATIVE FOR CLIMATE ACTION

STICA’s aim is to ensure that the Nordic region and Europe do more than their share to reduce their climate impacts in line
with the 1.5°C warming pathway, while transforming their businesses and the industry — well before 2050.

WORKSTREAMS

COMPANY CLIMATE ACTION
PROGRAM & NETWORK INDUSTRY ACTION

DATA COLLECTION &
SSESSMEMNT, TARGET SETTING, INDUSTRY
PUBLIC COM MITMENTS AMALYSIS
& REPORTING
EACTION
[OM PLAMS
REDUCTION ACTIONS & -1 ARTHERSH
COLLABORATIVE PROJECTS &P i

BUILDING ON EXISTING INITIATIVES WHENEVYER POSSIBLE



STICA COMPANY SIGNATORIES
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STICA SIGNATORY REQUIREMENTS

- Set targets, measure, and report in Scopt 3 REPORTING

Table 2. Company-level information outlining the size of the company and progress toward their Scope 3 target for fiscal year 2022, or 2022/2023. Keep in mind companies may have different categories included ir
targets, e.g. company A could include the optional category business travel in their targets, while company B might exclude this from their targets. A few companies have not yet set targets. These companies are cu

a cco rd a n ce Wit h ST I CA gu i d e I i nes . developing their targets and will be submitting these to STICA during the year.

Stica company Revenue (MSEK) Scope 3 emissions within Change in absolute Target description Target progress Required annual
member g bdry(ornes_ sisbrele ot e rducon o
. 2023 onwards.
- Report progress on an annual basis (Scopes 1
’

A Day's March 125 3054 Target not set Torget not set Target not set Target not set

Acne Studios commits to reduce its absolute scope 3 emissions

2 a nd 3 acco rd i ng t o) th e G reen h ouse G as Acne Studios 3214 37546 +6.281 (+20%) e e o ] Below farget 8,8%

Active Brands commits to reduce its scope 3 emissions by 60%
Active Brands 1360 43 433 +655 +(2%) por unit by 2030 from o 2021 base year Below target -7,7%

Axel Arigato commits to reduce its scope 3 emissions by 30%

P roto co I) . Axel Arigato 820 12590 +8 598 (+215%) L gD Below farget -81,8%

Bergans Fritid AS commits fo reduce its absolute scope 3
Bergans 606 9 443 +2 440 (+35%) eomtions by 509% by 2530 frorm & 2020 bows yor Below farget -10,6%

Bjorm Borg Group commits fo reduce its absolute scope 3 " o
Bjérn Borg 835 21055 -2 742 (-12%) emissions by 50% by 2080 from a 2020 base year, In line with target -4,8%

- Ma ke t he ir ta rgets an d commitments pu bl ic. Bleklader Reporiing deliyed Reporting deloyed Reporiing delaped Reperting delayed Reporting deloyed Reporting delayed

Brothers 377 11365 +379 (+3%) z;“;;‘,?;:%‘&::f;‘;’;‘;‘;‘,“g:;‘fﬂf" ARSI (i -6,7%

Bubbleroom commits fo reduce ifs absolute scope 3 emissions
-+ (+9% o
Bubbleroom 443 8029 639 (+9%) by 37.8% by 2030 from 0 2021 base year Below farget 5,8%

[ ] [ ] [ ] L]
- Submit updates on their Climate Action : T

Casall Sport AB commits to reduce its absolute scope 3 emis-
%)
Casall 272 1377 -554 (-29%) sions by 50% by 2030 from a 2019 base year. Ahead of target 2,7%

.o Ll
Cellbes AB i duce its absol 3 emissi
Transition Plans. Colls o o182 s ke s Y g g

Craft of Scondinavia commits to reduce its absolute scope 3 "
Craft 797 50 726 +19 806 (+64%) amissions by SO% by 2030 from 6 2071 bese yoar Below farget 14,3%

Db Equij AS i duce i 3 emissi
DB Journey 257 7692 +1.469 (+24%) B e o0 o 7015 b e ™" ¥ Balow farget 9.2%

- Sh a re kn ow I e dge a n d i n Sigh ts With Ot h e r Didriksons 745 27 762 +12 797 (+86%) Dicrliaons Ragnidider AB commits ko rchsca s chackie Below farget 16,9%

scope 3 emissions by 50% by 2030 from a 2020 base year.
Ellos Group commifs fa reduce ifs absolute scope 3 emissions

. . . . . Ellos Group 3612 89 380 +5 769 (+7%) by o o 20 b : Below farget 7%
com p anies an d e nga ge In JOI nt p ro] eCt S Wh ere Elodie Details 69 3046 598 (-16%) EE’EE’?“EF:’:E;ZE‘E;{’;‘g;g%‘;:;_a emEREEY 11 line with target 2,6%

Elon AB commifs o reduce ifs absolute scope 3 emisions by
Eton 1016 19145 +942 (+5%) 30% by 2030 from 6 2019 base year. Below farget =17k

ibl d ical
possible and practical. T ———

emissions by 50% per unit by 2025 from a 2019 base year.

. Fristads commits o reduce its absolute scope 3 emissions by
Fristads 1489 77 849 +15291 (+24%) s i (e e Below farget -9.,3%

Gina Tricot commis fo reduce ifs absolute scope 3 emissions

- Support climate action at the industry level.

H&M Group 223553 5650833 -451 060 (-7%) &M Sroup commits o reduce s absolute scope 3 emissions  pgou farget -6,1%



SFA LEARNING & INNOVATION NETWORK

Learning Themes

The Learning & Innovation Network offers a series of webinars and discussions structured around three learning themes
addressing challenges and opportunities in the apparel and textiles industry. The majority of sessions are focussing on Learning

Theme 1, Emerging Legislation & Policy.

LEARNING THEME 1

Emerging
Legislation &
Policy

How can my company understand
and start to prepare for the
upcoming EU A Textile Strategy
and national policies and the
resulting regulation that will affect

the apparel and textiles industries?

LEARNING THEME 2

Integrating
Sustainability
Into Your Core
Business

How can my company ensure
sustainability is more centrally
integrated into the core of our
business strategy and processes and
has the buy-in from top

management?

LEARNING THEME 3

Pioneering
Practices

Which cutting edge practices and
solutions exist for improving

sustainability performance?
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SHORT COURSES / ONLINE COURSES

Kickstarting Climate Action

Program

The program is hosted live, with a moderator and guest experts and practitioners. All sessions will be

recorded and will be made available for participants after the on and f limited time after the

end of the program. Program presentations and materials are alse le during this time.

Session 1 - The Business Case for Climate Action

Climate Change Updates: Scientific & Industry
During this session, we will update participants on the latest climate developments as well as what is

happening in the apparel and textiles industry specifically.

The Business Case for Working with Climate Action

We will provide the foundational thinking regarding the business case for working with Climate
Action, including current and coming legislative requirements.

Reflections & Insights from Practitioners

Hear from company representatives about how they are working with climate action and how they

view the business case. Participants will be able to ask questions directly to the panel.

Next Steps
..

Kickstarting Biodiversity

Program

Session 1 - The Business of Biodiversity & Applying the WWF Risk Filter

Welcome & Introductions

Why Biodiversity?
— The global biodiversity challenge in the context of apparel and textiles.

— Understanding the business case for biodiversity in apparel and textiles.

— Envisioning a ful biodiversity strategy, dmap and action plan.

CSRD - Biodiversity & Double Materiality — Assessing Risks & Impacts
— CSRD legislation requirements for biodiversity, apparel and fashion.

Introducing The WWF Biodiversity Risk Filter Tool
How can the WWF Biodiversity Risk Filter help companies identify material biodiversity impacts

and dependencies as well as where to prioritize corporate action along their value ch

Group Exercise — Case Study: Applying the WWF Biodiversity Risk Filter
Led by WWF, participants will apply the WWF Bio ity Ris
textile company. This will enable participants to understand how the tool can identify key

ilter tool on a fictive apparel and

Fundamentals On-line Program

SUSTAINABILITY FUNDAMENTALS
SUSTAINABLE APPAREL

SUSTAINASLE AND ETHICAL FASHION

g
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POSITION PAPERS, REPORTS, EVENTS

We Support the EU Corporate Sustainability Due Diligence Directive
(CSDDD)

We, committed members of the Scandinavian Textile Initiative for Climate Action (STICA) Company
Climate Action Program, represent a significant part of the apparel industry in the Nordic region. Our
ambition is to be leaders when it comes to environmental performance and human rights due diligence.
This includes our commitment to meeting science-based targets for greenhouse gas emissions
reductions.

We support the EU Corporate Sustainability Due Diligence Directive (CSDDD). We see this as an
important opportunity to raise the bar and strengthen responsible business practices. An EU level
framework would also mitigate fragmentation of national initiatives and thus lead to a more level
playing field so we can continue working towards the much needed transformation of our industry
which includes respecting human rights and thriving within the planetary boundaries.

We need bold and courageous leadership from both policy makers and business. Therefore, we

encourage national governments, the European Commission and the European parliament to come
together to find an agreement on this important legislation.

READ MORE

Climate Action Week
for Fashion & Apparel

March 18 - 22, 2024

Eco—i Manual

Textiles Supplement

U N L Co-funded by
environment the European Union

programme
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POTENTIAL FOCUS AREAS<¢

ACTIVITY 1: Preparing Companies for EU Sustainable Textiles

Legislation

ACTIVITY 2: Understanding the Sustainability Needs &
Requirements from Brands and Retailers

13



CURRENT & COMING LEGISLATION

EXISTING LEGISLATIVE INITIATIVES

CONSUMER COMMUNICATION
+ Empowering Consumers Directive (ECGT)
+ Substantiating Green Claims Directive (GCD)
+ EU Ecolabel
+ PEF methodology
+ Textile Labelling Regulation (TLR) Review
* Right torepair

COMPANY
» Sustainable Corporate Due Diligence (CSDDD)

« Taxonomy (circular & biodiversity)

» Sustainable Corporate Reporting Directive (CSRD)

PRODUCT

+ Eco-design for Sustainable Products Regulation (ESPR)

« Revision of the EU chemical framework (REACH)
+ Chemical restrictions(e.g., PFAS, microplastics)

* Packaging & Packaging Waste Regulation (PPWR)

* Digital Product Passport (included in ESPR)
+ EU Forced Labour Regulation (FLR)

« Deforestation-Free Products Regulation (EUDR)

* Waste Framework Directive (WFD, including EPRs)
+ Waste Shipment Regulation (WSR)

HANA
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CURRENT & COMING LEGISLATION

ANETWORK OF LEGISLATIVE INTERCONNECTIONS AFFECTING THE TEXTILE INDUSTRY

PRODUCT COMPANY

DESIGN & PRODUCTION TRACEABILITY TRANSPARENCY END OF PRODUCT LIFE
ECODESIGN FOR DIGITAL PRODUCT EMPOWERING CORPORATE
SUSTAINABLE PRODUCTS | 7 PASSPORT ' CONSUMERS DIRECTIVE SUSTAINABILITY DUE
DILIGENCE DIRECTIVE
ke | 0 1§ T $ - WASTE SHIPMENT
> REGULATION ‘
BAN ON PRODUCTS MADE GREEN CLAIMS >
PR LNEED WITH FORCED LABOUR l DIRECTIVE > SURPORATS
RESTRICTION SUSTAINABILITY
REGULATION
............................ * NATIONAL EXTENDED ) REPORTING DIRECTIVE
PRODUCER
RIGHT TO REPAIR —p EUPRODUCT RESPONSIBILITY ’
DEFORESTATON - ENVIRONMENTAL
DIRECTIVE
REGULATION FOOTPRINT < t TAXONOMY REGULATION
< WASTE FRAMEWORK A
REACHREGULATION | o DIRECTIVE 4
— | TEXTILE LABELLING
SKIN SENSITISER REGULATION
RESTRICTION & OTHER PACKAGING &
" PACKAGING WASTE
EU ECOLABEL REGULATION
5
PFAS RESTRICTIONS
<4—) ECODESIGN LINKAGES <P B2C COMMUNICATION LINKAGES ~ <@=—» CHEMICALS LINKAGES ObANA

WASTE LINKAGES

&5

4 REPORTING LINKAGES



CURRENT & COMING LEGISLATION

Taxonomy: Large
companies as of
financial year 2022

ESPR: framework
goes into force -
start of work on

textile measures

Deforestation: Dec

2025, for SMEs June
2026

" CSRD: large listed

companies first
CSRD reporting

Taxonomy: Listed

large undertakings
on FY 2024

Empowering
consumers
032026

Unsold goods:
first reporting for
large companies (6
years later for
SMEs)

Right to Repair:
adoption 2024,
transpositionin MS
legislation 2026

CSRD: all other
large
companies first
CSRD reporting
on FY 2025

Taxonomy: Large
non-listed

undertakings as of
financial year 2025

ESPR & DPP :
Delegated Act for
Apparel expected - 18-
month transposition
time

WFD: adoptionin
2025, 2-year
transposition into MS
legislation

WSR: IntraEU -

2026 and extra EU
2027

CsSDDD:
Companies with
5000 staff: 2027

Forced labour:
Nov 2027

Taxonomy Listed

SMEs as of FY
2026

IMPLEMENTATION DEADLINES FORESEEN FOR BRANDS / RETAILERS

Green Claims 2028
Law starts applying
(2029 for SMEs)

PFAS restriction:
2028(TBC)

CSDDD: Companies
with 3000 staff: 2028

Textile Labelling
Regulation
(revision):
enforcement in
2029 TBC

CSRD: in 2029

first mandatory
CSRD reporting
forlisted SMEs

First CSRD
reporting for
non-EU
companies

CSDDD:
Companies with
1000 staff:
2029




ACTIVITY 1: PREPARING FOR EU SUSTAINABLE TEXTILES LEGISLATION

AIMS / OUTCOMES

The purpose of this work stream is to make company representatives aware of the sustainability focused
legislation being developed by the EU for textile products and what it means for their business. More
specific the goal is to:

- Provide an in-depth analysis of the legislative proposals published by the EU Commission and the
timeline for enforcement.

- Explain in easy terms what the legislative proposals are about.

- OQOutline anticipated business impacts.

- Provide high level recommendations on how to prepare.

- Provide a discussion forum.

TARGET AUDIENCE(S)

CEOs, CFOs, business development managers and other company representative who need to know what
sustainability requirements the EU is placing on the textile industry and need a forum to discuss how to
prepare practically.

*The suggestions presented here are preliminary and are intended to stimulate discussion.
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ACTIVITY 1: PREPARING FOR EU SUSTAINABLE TEXTILES LEGISLATION

PRELIMINARY TOPICS

- Company Level Legislation: CSRD, CSDDD, Taxonomy

- Design & Production Level Legislation: Eco-design, Right to repair, Microplastics, Reach, Skin, PFAS
- Traceability: Digital Product Passport, Ban on forced labor, deforestation regulation.

- Transparency: Empowering consumers, Green claims, EU PEF, Labeling, EU Eco-label

- End of Life: Waste shipment, Waste Framework, Packaging, National EPR

POSSIBLE FORMAT(s)
This information can be delivered in the form of online webinars with facilitated discussion forums. During the

webinar a presentation will be made on a specific legislative topic and then a facilitated discussion will take place
to help the participants assess what the legislation means for their businesses. Webinars will be recorded and
made availability on the knowledge management website.

*The suggestions presented here are preliminary and are intended to stimulate discussion.

18



ACTIVITY 2: UNDERSTANDING SUSTAINABILITY
REQUIREMENTS FROM BRANDS & RETAILERS

AIMS / OUTCOMES
The purpose of this work stream is to help company representatives from the UNIDO project better understand and
prepare for the sustainability performance requirements from brands and retailers. More specifically, the goal is to:

- Provide a forum for discussion between leading brands and retailers and potential suppliers to discuss
expectations, needs, challenges and practical implications.

- Provide a means for tier 1-4 companies to learn specifically what brands have for specific environmental and
social requirements.

- OQOutline anticipated business implications and opportunities.

- Provide case studies on good practice.

TARGET AUDIENCE(S)
All company representatives who need to know what sustainability performance requirements brands and retailers
from Europe and North America.

*The suggestions presented here are preliminary and are intended to stimulate discussion.
19



ACTIVITY 2: UNDERSTANDING SUSTAINABILITY
REQUIREMENTS FROM BRANDS & RETAILERS

PRELIMINARY TOPICS

- Understanding the business case for supplier partners.

- Understand global standards and requirements from brands and retailers.

- Climate action goals and implications for suppliers.

- Biodiversity requirements and implications for suppliers.

- Labor and human rights requirements and implications for suppliers.

- Chemical management requirements and implication for suppliers (ZDHC?).
- Traceability requirements and their implications for suppliers.

- Making the economics work - better buying and equal partnership.

- Additional topics (TBD)

FORMAT(S)

This information will be delivered in the form webinars and discussions. During the webinars representatives from
brands and retailers will be able to explain their needs regarding a specific topic and then a facilitated discussion will
take place to help the participants assess what this means for their businesses. Webinars will be recorded when
appropriate and made availability on the knowledge management website.

*The suggestions presented here are preliminary and are intended to stimulate discussion. 20



Q&A & NEXT STEPS

1. Do you have more questions about SFA?

2. What support do you need? What do you think about the general
direciton of the proposals outlined here? How could we improve them?

3. Who are the primary target audiences? Outcomes? Preferred formats?

4. Next steps? Survey and interviews?

21
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